
Well crafted design paired with in-depth creative strategy has been Kim’s passion for nearly fifteen years. Kim is an experienced 
steward of brands, conceiving effective design solutions that reflect the essence of brands, solicit an emotional response from the 
target audience, and build brand loyalty. Kim draws from a unique background in industrial design, theatre set design and a wealth of 
professional experience in the field of commercial arts.

stella design group    founder & Creative director   ››  Plantation, florida   launched apr 04

In April 2004 Kim launched Stella Design, an award-winning boutique design consultancy offering strategic creative direction and 
design, followed by the launch of StellaInk in 2007: a fine letterpress studio, creating ephemera on a traditional style 1920’s antique 
platen press. 

Kim seeks accounts that provide the “right fit” for ‘Stella’: products with style, presence and authenticity. While original design and 
great ideas are important, Kim also believes firmly in results. In 2007, in a down-turned real-estate market Kim focussed attention on 
results and was integral in creating a marketing and creative strategy for the St. Regis, Bal Harbour Resort & Residences resulting in 
nearly $1 billion dollars in sales. Drawing from her Industrial Design roots, Kim is intrigued with the ever-evolving marketplace and 
sees every project or product launch as an exciting process of distilling down information, disseminating the pieces and extolling the 
true nature of the brand. In turn delivering materials that resonate with the target audience. Kim always keeps an eye on trends while 
maintaining a sense of tradition, the result is fresh, effortless looking design with a sense of purpose. 

Clients: One&Only Resorts, Kerzner Atlantis, Greater Miami Convention and Visitors Bureau, St. Regis Resort & Residences, The Biltmore Hotel, 

lavazza, West Marine, Northrop and Johnson, several nationally prominent universities  including PennState & Utah State University, as well as 

luxury real estate developments in Mexico, Costa Rica, Las Vegas, Chicago, New York and Miami. 

silversea cruises     creative director   ››  ft lauderdale  jan 00 - mar 04

For more than four years as Creative Director of Silversea Cruises, Kim helped build one of the most revered brands in the cruising 
industry. During her tenure as a key member of the marketing team, execution of a finely-tuned marketing strategy saw new business 
increase by 85% coupled with a 50% increase in repeat business. Kim was instrumental in developing and managing the brand image 
and positioning within the luxury cruise and resort market.   

As Creative Director, Kim organized a creative department of twelve, which handled all aspects of the agency process.  In conjunction 
with her talented team of writers, designers and production staff, Kim headed up the design of major consumer and sales material: 
producing and art directing photoshoots on location and on the ships and working with photographers to develop an exclusive 
database of destination images. Averaging over one thousand annual jobs, the Silversea in-house creative staff of twelve handled 
all advertising, brochures, directmail, product development, on-board products and communication materials and all aspects of the 
production process including a direct annual paper purchase which saved the company 20% in print costs. Kim was thrilled to be 
part of the product development and the successful launch of The World by Residensea, as well as the launch of two Silversea ships: 
SilverWhisper & SilverShadow.  

oris root     principal + art director   ››  ft lauderdale  sept 98 - jan 00

In a partnership with her marketing guru sister, Kim launched Oris Root, a small but specialized creative and marketing consultants 
offering finely crafted design and marketing solutions to local Florida businesses. Kim and her sister developed the business through 
innovative concepts and solutions for an array of client types from non-profit to burgeoning telecomm companies. Offering brand 
identity, exhibit design, annual reports, website design, billboards, signage and in-store displays. For the GMCVB, Kim handled the 
design  and oversaw production of the print campaign for ‘Pow-Wow’ International Hotel and Hospitality Convention event held in 
Miami, 1998.  Among the materials created were: billboards, bus signage, street banners, invitations, maps and event passes.

Clients: Toshiba Latin America, Greater Miami Convention and Visitors Bureau (GMCVB), Long Distance International & Too Jays 

gl homes of florida     art director   ››  ft lauderdale  sept 97 - aug 97

As art director, Kim worked closely with the company president, to develop annual ad campaigns, collateral, community brochures, 
direct mail invitations and coordinated Grand Opening events and mailings. Kim worked with interior designers to create interactive 
decorator showrooms that were easy for customers to use as well as navigate due to detailed  store signage, information displays and 
collateral material. 

the bon marché in-house advertising     Graphic Designer  ››  seattle  aug 96 - june 97

The Bon Marché In-house Advertising handled all creative marketing for this northwest Federated owned retail chain. Kim drew from 
her set design background and natural ability to conceptualize and stage the scene, art directing studio and location photo shoots 
both for fashion and product with ease. The results captured the attention of the creative director and the vice president and quickly 
jettisoned Kim’s career and confirmed her love for the field of commercial arts.
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continued ››  

education

Bid, Bachelor of Industrial Design   ››  May 92  Pratt Institute, School of Art & Design, Brooklyn, NY

MFA, Master of Fine Art, Set Design   ››  Mar 96   University Of Washington, School of Drama, Seattle, WA

software + technical skills

Proficient in the following programs on the Mac platform:  Adobe CS4 InDesign, Illustrator, Acrobat, Bridge & 
Photoshop, Quark 8.0, Keynote, Microsoft Office: Powerpoint, Word & Excel.  Printmaking & Photography.

awards & recognition

Pratt National Talent Search full scholarship recipient 1987, Pratt Industrial Design Excellence award 1988, Metropolitan magazine industrial 

design award 2nd place 1989, university of washington graduate full scholarship recipient 1993, to-many-to-count addy awards: platinum & 

gold 2000-2005, communication Arts magazine print awards 1999 & 2003.  

References and portfolio furnished upon request.
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