
Are you looking for a creative designer who listens to client needs and 

keeps his eye on the ball from the largest project to the smallest detail? 

Are you seeking someone who can deliver design solutions that work, 

are on budget and on time – a creative team player with experience? 

For the past four years I have been 

the Associate Director for Design at 

Elon University in North Carolina. 

I rebranded the university identity   

and updated their communications 

including their quarterly alumni 

magazine. I was previously the

Creative Director for Focus on 

the Coast magazine for five years 

designing their 100-page monthly 

lifestyle publication handling all 

layout,  photo direction, as well as 

pre press. As Art Director /manager 

at McGill University in Montreal, 

Canada for 17 years, our  office 

designed all communications. I 

managed seven senior designers 

and handled all client and vendor 

relations and project management. 

With over 30 years experience in 

typography, branding and design, 

I can manage both people and 

projects and keep things on budget, 

on schedule and maintain creativity 

and quality. I would be pleased to 

discuss this position and have 

the opportunity to contribute to 

your team.

REFEReNCES AVailable upon request
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919.353.2467
g2design@hotmail.com
 

Since I have become the Creative Director
of Focus on the Coast Magazine, I have
improved the graphic layout and implemented
an electronic page plan system. As a
result, this has helped eliminate editorial
and proofing errors and allowed staff more
time to focus on increasing advertising
revenue and reduce costs.

Previously, as Art Director/Manager of the
Instructional Multimedia Services Graphics
Department at McGill University, I was in
charge of initial client contact and ongoing
client relations. I managed project scheduling,
production, department budgets and supervised
7 senior designers. Our group won several
design awards from CASE and the UCDA and
fund campaign design for the Alumni
Association brought an increase in donations
for three consecutive years. We increased
demand for our services and achieved a more

uniform design quality for internal and external
publications, and managed to surpass our
cost recovery goals.

I have Expert Knowledge of QuarkXpress,
Photoshop, Coreldraw, Illustrator, InDesign,
Powerpoint, Acrobat, Outlook, Windows and
can also work on the Mac OS. Though my main
focus is design for print, I understand web design
and have art directed various interactive projects. 

With over 20 years of experience in design,
project management, production coordination
and prepress, I can manage both people and
projects and keep things on budget, on
schedule and maintain quality.

I have extensive experience in corporate
communications, annual reports, and visual
identity design, and have developed numerous
identity programs and helped develop their
branding efforts. I would be pleased to discuss
any opportunities to contribute to your team.

R
E

S
U

M
E

3533 AYCOCK CT,
LELAND, NC 28451
T 910.655.2337   C 910.386.6843
G2DESIGN@HOTMAIL.COM

GARRY GRAHAM GRAPHIC DESIGN

WWW.CREATIVEHOTLIST.COM/GGRAHAM

Are you Looking for a creative designer who listens to client needs and

keeps his eye on the ball from the largest project to the smallest detail?

Are you seeking someone who can deliver design solutions that work,

are on budget and on time – a creative team player with experience?

>

>

1/2graphic design> 1/2

www.creativehotlist.com/ggraham           www.linkedin.com/in/garrygrahamdesign> >



1340 Granville St
burlington, NC  27215 
919.353.2467
g2design@hotmail.com
 

Since I have become the Creative Director
of Focus on the Coast Magazine, I have
improved the graphic layout and implemented
an electronic page plan system. As a
result, this has helped eliminate editorial
and proofing errors and allowed staff more
time to focus on increasing advertising
revenue and reduce costs.

Previously, as Art Director/Manager of the
Instructional Multimedia Services Graphics
Department at McGill University, I was in
charge of initial client contact and ongoing
client relations. I managed project scheduling,
production, department budgets and supervised
7 senior designers. Our group won several
design awards from CASE and the UCDA and
fund campaign design for the Alumni
Association brought an increase in donations
for three consecutive years. We increased
demand for our services and achieved a more

uniform design quality for internal and external
publications, and managed to surpass our
cost recovery goals.

I have Expert Knowledge of QuarkXpress,
Photoshop, Coreldraw, Illustrator, InDesign,
Powerpoint, Acrobat, Outlook, Windows and
can also work on the Mac OS. Though my main
focus is design for print, I understand web design
and have art directed various interactive projects. 

With over 20 years of experience in design,
project management, production coordination
and prepress, I can manage both people and
projects and keep things on budget, on
schedule and maintain quality.

I have extensive experience in corporate
communications, annual reports, and visual
identity design, and have developed numerous
identity programs and helped develop their
branding efforts. I would be pleased to discuss
any opportunities to contribute to your team.

R
E

S
U

M
E

3533 AYCOCK CT,
LELAND, NC 28451
T 910.655.2337   C 910.386.6843
G2DESIGN@HOTMAIL.COM

GARRY GRAHAM GRAPHIC DESIGN

WWW.CREATIVEHOTLIST.COM/GGRAHAM

Are you Looking for a creative designer who listens to client needs and

keeps his eye on the ball from the largest project to the smallest detail?

Are you seeking someone who can deliver design solutions that work,

are on budget and on time – a creative team player with experience?

>

>

1/2graphic design> 2/2

www.creativehotlist.com/ggraham           www.linkedin.com/in/garrygrahamdesign> >

Jan 2014 - Present
ELON UNIVERSITY, NORTH CAROLINA
Associate Director for Design
I design the quarterly alumni magazine and our department handles all external admissions, advancement and fund raising 
communications including viewbooks, admissions brochures and high profile donor relations material. Two years ago I 
redesigned the university identity and have been key in rebranding their departments and communications. I manage and 
supervise two senior designers and handle project scheduling. 

Dec 2008 - Jan 2014
FOCUS ON THE COAST MAGAZINE
Creative Director
I was in charge of all editorial layout and ad design for this 100-page monthly fashion/lifestyle magazine. I art directed photo 
shoots, did all post photography retouching and color correction, executed production and prepared all pre press files I also 
designed client ads and all marketing, sales and electronic and print advertising material to promote the magazine.

June 1991 - May 2008
McGILL UNIVERSITY, MONTREAL CANADA
Art Director/Manager
As section manager of the Instructional Multimedia Services, I oversaw a team of seven senior designers, scheduled their 
projects, conducted performance evaluations, handled client relations and was responsible for managing our section 
budget and meeting or exceeding cost recovery targets, maintaining workflow and performed general administration of 
the section. We designed all manner academic and institutional publications, recruitment material, donor reports, posters 
and department brochures. We also produced the award-winning quarterly alumni magazine McGill News and Headway, a 
research publication. We also maintained brand identity standards. During my time there we won several design
awards from CASE and the UCDA. Our fund campaign design for the Alumni Association brought an increase in donations 
for three consecutive years and we increased demand for our services and achieved a more uniform design quality
for internal and external publications while surpassing our cost recovery goals.

December 1990-1991

THE MONTREAL GAZETTE
Editorial Designer/illustrator
Work included page design and layout for section pages and special features, editorial typography, illustration and 
map creation.

2003 McGILL EXECUTIVE INSTITUTE, Essential Management Skills
1982-1985 CONCORDIA UNIVERSITY, Montreal, BFA Honors in Graphic Design, m. Marketing
1979-1982 DAWSON COLLEGE, Montreal, degree in Commercial Illustration
1975-1979 ROSEMOUNT HIGH SCHOOL, Montreal, Bilingual Certificate (English and French)

CASE	 Award of Excellence, Elon Law Viewbook
CASE	 Gold, Magazine of Elon
qpd	 25 Years of Quebec Poster Design retrospective exhibit – Opera McGill production of Louis Riel
SGQ 	 (Graphic Design Society of Quebec) Excellence in Illustration, Alarie Aubrie Financial Consultants
CASE 	 Award of Excellence, McGill on the Web
UCDA 	 Award of Excellence, Life After McGill, McGill Fund Campaign web site (art direction)
CCAE 	 Gold Award Best Magazine, McGill Headway, Silver Award, Report on Private Giving
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ART AND
THE HAITIAN

REVOLUTION:
approaching Girodet’s
Portrait of Belley
Thursday 16 November 2006
1:30 pm to 4:30 pm
MONTREAL MUSEUM OF FINE ARTS

Maxwell Cummings Auditorium

Michal and Renata Hornstein Pavilion

1379 Sherbrooke St West

A round table, in French and English,
presented by the French Atlantic
History Group, in collaboration with
the Montreal Museum of Fine Arts.

With the participation of:

SYLVAIN BELLENGER (INHA, PARIS)
PEGGY DAVIS (UQAM)
CAROLYN FICK (CONCORDIA)
RICHARD TAWS (MCGILL)
HELEN WESTON (UCL)

INFORMATION:

(514) 285-1600, EXT. 440

www.atlantique.mcgill.ca

FREE ADMISSION
passes available at the Museum's ticket desk
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FESTS
featuring an assortment of jazz varieties and a chance 
to see what the North Carolina Jazz Festival is all about. 
Included in the event are performances by Dixieland 
Band, Kevin Kolb Quartet (playing contemporary jazz), 
Stephanie Nakasian & the Hod O’Brien Trio featuring 
Herman Burney (playing the “Ladies of Jazz”) and New 
Orleans Jazz with the Duke Heitger Sextet.

The Friday and Saturday night concerts are the real 
highlights of the weekend, a veritable jazz extravaganza. 
The “jam”-packed 4-hour concerts feature exciting 
performances by an All-Star line-up of famed musicians 
in the traditional jazz party style with seven sets each, 
mixing the musicians from set to set.  Piano, trumpet, 
trombone, reeds, percussion, bass, guitar and smooth 
vocals by world-renowned jazz artists are sure to 
impress in this momentous anniversary year.

The NC Jazz Festival is a non-profit organization, 
staffed solely by volunteers. As a special thank-you 

to the patrons that have 
been so important to the 
funding of the festival, 
this year boasts a highly 
ant ic ipa ted fes t i va l 
addition: a 3-hour Jazz 
Cruise on Saturday 
February 6 onboard the 
Henrietta III. Patrons will 
enjoy the sights along the Cape Fear River, the toe-
tapping music of the All-Star players, and our region’s 
famous Carolina Bar-B-Q. Musically talented attendees 
will even have the opportunity to play along with the pros 
in an on-board jam session in the last set. The fun sets 
sail at 10:30am. Good news for festival newcomers, 
patron packages are still available--a $175 patron 
ticket includes the Friday and Saturday concerts plus 
the Henrietta Jazz Cruise. A $200 patron ticket gives 
you all events including the Thursday night “Styles of 
Jazz” concert.

All evening concerts begin at 7:30pm in the Hilton 
Wilmington Riverside ballroom. Thursday night “Styles” 
of Jazz” general admission tickets are $30. Friday and 
Saturday night performances are $50. Student tickets to 
each event are $15, $25 for military.

For general admis sion tickets and more festival 
information, visit www.ncjazzfestival.com or call 
Sandy Evans at 910.793.1111. Tickets are also 
available at AudioLab located at 5732 Oleander Drive 
(910.392.1200). For Patron packages, call Sandy Evans. 
Tickets are limited, so make sure you don’t miss this 
30th anniversary event! 

The North Carolina Jazz Festival, scheduled for 
February 4, 5 and 6 at the Hilton Wilmington Riverside, 
brings world-class musicians and jazz-lovers to historic 
Wilmington. Each year, over one thousand attendees 
from all over the United States, Canada and beyond, 
converge to enjoy the music, the company and our 
fair city. Started in 1980 by local dermatologist and 
consummate jazz lover Dr. Harry VanVelsor, the NC Jazz 
Fest is now bigger and better than ever before.

At the heart of what makes this yearly event special is 
of course the music. “This is traditional jazz--Dixieland, 
New Orleans style, and Swing--an older style,” says 

Sandy Evans, NC Jazz Festival president. And, then 
there’s the perfect festival location. Organizers have 
always wanted to incorporate Wilmington itself as 
an integral part of the festival. Attendees have their 
evenings packed with exciting jazz performances, but 
their days are free to explore the town--to shop, sightsee 
and dine at local restaurants. “The whole city benefits 
from these jazz lovers,” Sandy is proud to say.

So you like jazz music, but don’t know your Dixieland 
from your Swing from your La Vida Loca? Locals might 
want to take advantage of the Thursday night kick-off 
event, a “Styles of Jazz” performance. It’s a lively concert 

T oes are tapping. Fingers are snapping. Wilmington is 
about to get a little jazzier once again! This year marks the 

thirtieth anniversary of a beloved musical event held each year 
in the Port City celebrating our national musical treasure-jazz. 

P E O P L E  O F  T H E  C O A S T

MAKING MUSIC

30
NCJAZZ

by Shannon Andrews

TURNS

WILMINGTON’S

JAZTURN

50

Bucky Pizzarelli Bucky Pizzarelli

Arat Cohen

Duke Heitger

Ed Polcer
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style fi le

As we move into the holiday season, we’re 
seeing more�tough love th an�sugar-coated cheer. 
Explore th e�finer side�of a slightly�darker, 
sensual season with  luxe�leath er and lace�and 
enough texture�to�trim th e�tree�twice�over!

Vanessa:
Amanda deLeon layered 

ruffl ed ball gown with train 
and sheer fuchsia chiffon top 
from amandadeleon.com
Fiona Paxton oxidized silver 

necklace $300 from
Beanie & Cecil

Nicole buckle booties
$125 from Sole Searching

Lucia Silver purple silk 
earrings made from vintage 
material $30 from Ziabird

Styled by: Fashion Editor “Style Girl” Jess James
Photos by: Laurence Maultsby and Emily Caspe

of Accidental Photography
Hair: Jessica Corbett and Amber Miller Conatser

of Harbour Club Salon and Spa
Makeup: Kayla Purkey of MAC Cosmetics 

Location: Poplar Grove Plantation
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Kirsti Grinna lavender twist 
bandeau top $102,
Kirsti Grinna lavender twist 
brazilian bottom $102,
Multi-Colored straw bag
from Tara Grinna
Rebecca Yoeman natural
aqua stone necklace $140
from Ziabird
Lilly Pulitzer “Set in Stone”
sandal in white $228 from
Palm Garden 
Pastel shell bracelet $18
from Island Passage

VIX ruffl e leopard print bandeau 
top $84, VIX bond leopard
print bottom $72 both from
Coastal Urge
Goddess of Babylon summer 
kimono with camel print
$149, TOD’s cream leather
arm sunglasses $440
both from Oliver
Yellowbox Arcadia turquoise 
sandals $72 from
Island Passage
Bag $90 from Tara Grinna

style fi le
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STYLED BY
Fashion Editor 

“Style Girl” 
Jess James
PHOTOS BY

Leslie Koehn
Photographic

HAIR
Monica Hupert and 

Emily Rodriguez
Steven Ward Hair 

MAKEUP
Emily Rodriguez 

Steven Ward Hair 
LOCATION

Marth e Pineau’s 
Farm

Peter
Skinny jeans by 
French Connection 
$88, Twill plaid with 
color pops by French 
Connection $88, Knit 
vest by Civil Society 
$80, Boots by Bed Stu 
$145 all from Bloke

Madeline
A.L.C. highlighter 
yellow “Meg” tunic 
$595, Newbury booties 
in canvas by Rag and 
Bone $475 both from 
Beanie+Cecil
Aylala Bar necklace 
$258 and earrings 
$146 both from Ropa

Caroline
 A.L.C. “Delilah” dress 
in safety orange $795, 
3.1 Phillip Lim “Pashli” 
white satchel $875, 
Iosselliani bangle 
bracelets set with agate 
and turquoise $421,  
“Apollo” sandal by Rag 
and Bone $595 all from 
Beanie + Cecil
“Nico” sunglasses by 
Tom Ford $400
from Oliver
Bohemian bead 
statement necklace 
$40 from Monkee’s
Earrings by Brooksilver 
$90 from Ziabird

by “style girl” Jess James

This Spring, we look to the Lowcountry girls (and one lucky 
“bloke”) on the farm daydreaming of what they might wear if 
only they were in the big city.  From bold jolts of color, bohemian 
knits, graphic prints and mystic statement accessories, these 
little darlings don’t need big city lights to shine. Turn the page 
to see what’s in bloom this season on the farm...

TownTo
Country

Style F I L E
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