
FREELANCE WORK EXPERIENCE

99 DESIGN: Freelance Senior Graphic Designer/Art Director
Graphic Design, Advertising and Marketing experience.
Boston, MA  .  New York, NY  .  San Francisco, CA    1999-Present

Responsibilities: Branding, developing campaign strategy, conceptual thinking 
and design, collaborating with creative teams, strong communication skills and 
client presentations, increasing department efficiency, managing detail oriented 
projects, adhering to tight deadlines, creating and overseeing budgets, hiring 
and managing vendors, directing photoshoots and supervising print press runs.

Projects: Branding, campaigns, corporate identity, conference signage, logos,  
posters, brochures, ads, new business kits, catalogs and email marketing. 

	 Clients:	 . Hasbro
	 . New Balance Shoes	 . Timberland Apparel
	 . Turfer Sportswear
	 . Oracle Software	 . Blue Cross & Blue Shield
	 . Nuance Healthcare
	 . The Boston Globe
	 . Staples 
	 . Mullen Advertising	 . Foote Cone & Belding Advertising
	 . Advertising Agency at Fidelity Investments
	 . Digitas Integrated Marketing	 . Wilde Agency
	 . Teachtown Education 
	 . Springboard Education 	 . Houghton Mifflin Publishing  
	 . Wells Fargo Bank 
	 . Pioneer Investments 
	 . Commonwealth Financial  
	 . MSPCA  
	 . YMCA 
	

FULL-TIME WORK EXPERIENCE

ALOFT GROUP: Senior Graphic Designer, Newburyport, MA 2008-2009
Accounts: The North Face, Nuance Healthcare

INGALLS ADVERTISING: Art Director, Boston, MA 1997-1998
Accounts: John Hancock, Raytheon, MDConsult

DIGITAS MARKETING: Art Director, Boston, MA 1995-1997
Accounts: AT&T, American Express

OGILVY & MATHER ADVERTISING: Art Director, NY, NY 1989-1994 
Accounts: AT&T, American Express, Seagrams

AWARDS

GEM Award
The American Marketing Association Award 
for Marketing Excellence.

The Bell Ringer Award
The New England Publicity Award 
for Excellence in Communications 
and Public Relations.

COMPUTER SKILLS

Aobe CC: InDesign/Photoshop/Illustrator/Acrobat
MicroSoft Office: Wndows/PowerPoint/Excel

EDUCATION

MASSACHUSETTS COLLEGE OF ART: 
Boston, MA
Graphic Design Certificate

SCHOOL OF VISUAL ARTS: 
New York, NY
Advertising Design

HOFSTRA UNIVERSITY: 
New York, NY
Bachelor in Marketing; Minor in Graphic Arts

Yvette Lucker  .  Boston, MA  .  617-875-4234  .  ylucker@yahoo.com
Portfolio Link: www.creativehotlist.com/ylucker

TeachTown Meta-Play Logo, Brochure & Curriculum
The Meta-Play program starts with shapes and advances to more hu-
man-like objects for a play-based approach to fostering the develop-
ment of imagination and gives young children, who are diagnosed with 
Autism Spectrum Disorder, the social and cognitive skills they need.   

META-PLAY

Product Overview

Fosters an early 
capacity for creativity, 
problem solving, and 

abstract thinking.

META-PLAY

TEACHTOWN, INC.
330 WEST CUMMINGS PARK, WOBURN, MA 01801 

VISIT US AT WWW.TEACHTOWN.COM

META-PLAY
META-PLAY

Fosters an  
early capacity 
for creativity, 
problem solving, 
and abstract 
thinking.
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Teacher’s Guide



O
racle &

 M
arvel C

om
ics Iron M

an C
am

paign
In 2008, M

arvel Com
ics w

as grow
ing from

 a m
idsize com

pany to a pow
erhouse 

enterprise, and joined forces w
ith O

racle to use all of their superpow
ered 

softw
are. O

racle created 3 anim
ated Iron M

an episodes to tell the story.



TeachTow
n M

eta-P
lay Identity Logo, B

rochure &
 C

urriculum
The M

eta-Play program
 starts w

ith shapes and advances to m
ore hum

an-like 
objects for a play-based approach to fostering the developm

ent of im
agination 

and gives young children, w
ho are diagnosed w

ith Autism
 Spectrum

 D
isorder, 

the social and cognitive skills they need.   

M
E
TA

-PLAY

Product O
verview

Fosters an early 
capacity for creativity, 
problem

 solving, and 
abstract thinking.
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Fosters an  
early capacity 
for creativity, 
problem

 solving, 
and abstract 
thinking.
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TeachTow
n B

rand Identity M
arketing B

rochures
Created new

 brand identity for TeachTow
ns m

arketing collateral that w
as fun, 

colorful and easy to follow. It w
as inspired by recognizable anim

ated charac-
ters of TeachTow

ns products. TeachTow
ns curriculum

 addresses the academ
ic, 

cognitive, and social/em
otional challenges faced by students w

ith developm
ental 

delays, intellectual disability (ID
), and Autism

 Spectrum
 D

isorder (ASD
).



B
ostonW

orks/B
oston G

lobe M
edia K

it
The concept w

as “BostonW
orks Know

s Boston Best”. A pullout 
card on the front cover reveals w

ords like BostonW
orks, boston 

races, and boston quacks, w
hile the back of the card is a photo 

m
ontage of Boston’s neighborhoods and special events. 



H
asbro ‘K

R
E-O

 G
I Joe’ Instruction booklet

Responsible for highy technical instruction guidelines for the creation of G
I Joe 

KRE-O
’s.  This project required detail-oriented precision of the building process 

of each single Kre-on piece to be assem
bled to create a fun G

I Joe scenario.



O
racle Technology N

etw
ork A

dvertisem
ent

The ad recruits existing and new
 developers to join the 5.5 m

illion 
m

em
ber Technology N

etw
ork at O

racle. The visual of the 
drop dow

n m
enu show

s all the great things you can get buy joining.



O
racle’s 30th A

nniversary M
agazine

In 2007, O
racle celebrated their 30th Anniversary and 30 years of 

innovation. The cover and inside spread w
ere designed w

ith visuals 
in typography to capture each tim

e period.
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In
teg

rated
 solu

tion
s p

rovid
in

g
 u

n
p
reced

en
ted

 resu
lts.

S
ee in

sid
e for d

etails an
d
 a sp

ecial free g
ift from

 N
u
an

ce H
ealth

care. 

N
uance H

ealthcare “N
ew

tons C
radle” C

am
paign 

The innovative Closed-Loop Radiology Reporting & Com
m

unications system
has 5 solutions that all w

ork together to create one solution that dem
onstrates 

m
om

entum
 of energy. The cam

paign included a letter, brochure and a N
ew

tons Cradle 
w

ith the 5 solutions engraved on the 5 balls.



W
ells Fargo &

 U
nited W

ay C
om

m
unity Support C

am
paign

The cam
paign them

e w
as “O

ur H
istory, O

ur Future”. The use of a tim
eline w

ith 
W

ells Fargo photography dating back to the 1800’s captured the history of 
volunteerism

 and com
m

unity support by W
ells Fargo em

ployees. 



W
ells Fargo “V

oice of the Team
” C

am
paign

The cam
paign w

as created to hear the voices of all W
ells Fargo 

em
ployees through an online survey. 



C
ustom

 T
ailored M

anufacturing N
ew

 B
usiness K

it
The innovative com

pany needed a brand new
 look for an outdated im

age. U
sing 

high quality paper and futuristic im
agery, m

ade them
 look technologically advanced. 



Fidelity Investm
ents C

am
paign Posters

The posters w
ere created to “Rev U

p” em
ployees to easily access and 

update their personal inform
ation on Fidelity’s new

 em
ployee w

ebsite. 



Fidelity Investm
ents “D

riving Your B
usiness” C

am
paign

Collateral for a Fidelity executive conference.The them
e w

as “driving your 
business” and included signage, luggage tag, schedule, speaker inserts, and 
forum

 folder. Rem
ote control race cars w

ere sent out w
ith the invites.



T
im

berland In-Store Signage
The 3 m

onth w
inter series signage needed to show

 the features 
of Tim

berland garm
ents and stay w

ithin the active/outdoor feel.



T
im

berland In-Store C
ontest

The em
ployee contest prom

oted Tim
berland products in D

illard’s 
stores. W

hen a D
illards em

ployee sold  Tim
berland products they 

w
ould earn points on their Tim

berucks rew
ards card. 



T
urfer Sportsw

ear C
atalog

The catalog needed a brand new
 look and feel in order to com

pete 
in the m

arketplace. H
igher quality paper and rich, outdoorsey 

photography w
ere used to show

 the features of the clothing.



Flex Shoe C
om

pany Identity &
 Packaging

The look and feel of the identity and packaging w
as based on ancient 

reflexology for urban lifestyles. Tagline: “Ancient relief for city streets”. 



N
orthw

oods Identity
An Identity for a sm

all com
puter com

pany located in the w
oods of northern 

N
ew

 H
am

pshire.  It w
as created to help suburban hom

e and sm
all business 

ow
ners solve their com

puter issues. The  client w
anted a identity w

ith an 
outdoorsy feel w

hile the organic m
etalic paper gave it a techy feel.



Final G
irl D

esigns Identity
Final G

irl D
esigns is a jew

elry design business selling handm
ade, unique and 

specialized jew
elry. The logo represents the “horror” them

ed style like skull and 
ghostly charm

 bracelets. A Banner w
as created for her Etsy com

m
erce site and 

Facebook page.



Scratch-n-sniff T
heatre M

ailing 
The scratch-n-sniff idea supported the play, w

hich w
as based on scents 

to evoke past m
em

ories. The red ribbon on the program
 booklet represented 

a w
om

ans journey back to her hom
e to confront childhood m

em
ories.


